Stephen B. Weibel

1112 Fell Street, San Francisco, CA 94117 (  (415) 531-0551 ( stephenweibel@yahoo.com ( onlikepopcorn.com

EXPERIENCE

YAHOO! INC. 
          San Francisco, CA

Visual Designer, Brickhouse / Advanced Products                 
                       
           
          2008
· Worked on discovering and building innovative products through a process consisting of concept development, documentation, wireframes, site mapping, design, revisions, prototyping, implementation and communication.
YAHOO! INC. 
          San Francisco, CA

Creative Director, Yahoo! Video


                       
  
                 2006 – 2008
· Re-launched Yahoo! Video in February 2008 leading the creative team through all phases of the project including concept development, brainstorming, research, competitive analysis, identification of target markets and product strategy, product design and development, all the way through launch. Redesign resulted in an increase in site streams by 40 million over 4 months to become the  #1 video streaming property in the Yahoo! Network.

· Led user experience design team for the Yahoo! Video Property. Wrote project briefs to enhance the teams understanding. Encouraged brainstorming, research and technical exploration to help gather inspiration and promoted open communication between teams.
·    Designed next generation of players and video solutions across Yahoo! working closely with Product Managers and Developers. Listened closely to the needs of properties such as news, sports, movies and tv.  
· Helped product managers generate competitor analysis and SWOT to determine where we could leverage Yahoo!’s strengths to compete in the highly competitive online video marketplace. 

· Generated use cases and user flow diagrams and created wire frames to define a sponsorable play-in-place video experience that is at the center of a multi-million dollar sponsorship by Nestle.

· Used data from tracking measurements to make product enhancements and changes on the site.

· Served as the creative lead during the development and implementation phases for new product functionality and features.

· Worked with external clients and internal sales people to give guidance on Yahoo! Video’s product offerings and helped pitch new sponsorship opportunities.

· Provided input on long-term prioritized features for the product roadmap.

JUMPCUT
San Francisco, CA
Creative Director / Marketing Director

                                                                            2005–2008
· Joined a startup as the second employee and created the Jumpcut brand name, identity and website. Yahoo! acquired Jumpcut seven months after launching our Beta.
· Wireframed and prototyped the Jumcput video editor. Conducted usability tests and continuously iterated on improving the video editing experience. 
· Executed the launch of major advertiser campaigns on the Jumpcut “Brandspace” video contest product, such as the Doritos Crash the Super Bowl Contest, TV Guide’s America’s Next Producer Search Contest, Paramount’s Fanaticon contest and Spike Lee’s Nokia Productions. 

· Developed and executed a strategy for product marketing and helped build and maintain the Jumpcut community of users.

GREY SAN FRANCISCO
San Francisco, CA

Senior Art Director    
     





                  2001–2005
· Concepted, storyboarded, and designed award winning integrated campaigns.
· Lead teams of writers and  art directors, managed teams to meet deadlines, maintained close relationships with media and account to ensure the best creative  results were delivered.

· Worked extensively on  brand positioning and strategy, presented creative to clients and executed pitches using video, online, and print to convey the big idea.
RED SKY 
             San Francisco, CA

Designer / Flash Developer



 
  
                            2001
· Concepted and designed online campaigns, websites and events for MGD and Miller Brewing, Co. 
ASTRO STUDIOS
San Francisco, CA

Designer / Flash Developer



 
                                     2000–2001

· Lead web and interaction designer concepting, wireframing and developing html and flash websites. 
· Brainstormed product ideas and created sketches, storyboards and presentations for product designs.









QUOKKA SPORTS
San Francisco, CA
Web Designer
1999 - 2000

· Lead designer/developer of CART.com. Built and implemented html templates and established  architecture for large scale content driven site combining Quicktime, Flash and html.
EDUCATION

SAN JOSE STATE
San Jose, CA
Design Studies
1998
UNIVERSITY OF CALIFORNIA, LOS ANGELES
Los Angeles, CA 
B.A., History
1995 

AWARDS
· Nominated for the 2008 Webware 100 Awards for Cool Web 2.0 Apps for Everyone - Video
·    People's Voice Award Winner - Branded Content - Jumpcut and Doritos - Crash the Superbowl - 2007

·    Nominated for three Webby Awards - Jumpcut.com - 2007

· Gold award for Branded Content - International Academy of the Visual Arts “W” Awards

·    Applied for four patents for Jumpcut.com   

· TIME Magazine's 50 Coolest Websites for Jumpcut.com – 2006
·    The Greater San Francisco Ad Club 2006  Five Gold, three Silver, and three Bronze  - Tonik, a WellPoint product (website, online ads, print, and entire campaign)   
· National Gold Effie Award 2006 -  Tonik, a WellPoint product
·    New York Festivals 2002  - Oracle versus IBM interactive campaign (online)
· Winner of the SEO Hotness Award and Yahoo! Buzz Marketing Award

